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Data Sources

* Press, Publication, Radio, Film and Television Journal
* China Publishing and Media Journal
* Publishers Magazine

* OpenBook
* collecting data from over 2000 physical bookstores
* and over 20 online bookstores

 CNIT Research
* BigData Research
 Enfodesk.com
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Major Publishing Groups



China Publishing Group (40 imprints)
Century Publishing Group ( 20 imprints )
Phoenix Publishing & Media Group ( 12 imprints )
China South Publishing & Media Group ( 10 imprints )
Changjiang Publishing & Media Group
Zhejiang Publishing United Group
Jilin Publishing Group
China International Publishing Group
Beijing Publishing Group

Shaanxi Xinhua Publishing & Media Group
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January-October 2015 Market Segment Share
Market Segment _|Publisher |MarketShare

China Publishing Group 9.84%
Literature Top 3 China South Publishing & Media Group 9.35%
Phoenix Publishing & Media Group 9.02%
China International Publishing Group 5.43%
Social Science Top 3 China Publishing Group 4.94%
China South Publishing & Media Group 1.91%
Zhejiang Publishing United Group 11.10%
Children’s Book Top 3 Shandong Publishing Group 6.62%
Jilin Publishing Group 5.98%
People’s Literature Publishing House 0.95%
Top 3 Translation Houses  Yilin Press 0.67%

Shanghai Translation Publishing House 0.4%




Title Output



2014 Output — 448,431 Titles

B Non-Fiction

m Textbook

w Fiction

Including 32,712 children’s books, 7.29% of total title output.



Revenue by Segment (Jan.-Oct. 2015)
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The Translation Market



# of Translation Titles from Different Countries - 2014
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Translation Market, January —June, 2015
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# of Translation Works in Top 100 Bestsellers (January — June, 2015)
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Book Retailing



China Book Retail Revenue (B&M Stores)

(in USD Billions)
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China Book Retail Revenue (Online Stores)
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3 Major Online Stores: January — June, 2015
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What Sell and Where (January - June 2015)

Physical Bookstores

Online Bookstores

Category
Sales (%) Sales (%)
Textbook & Supplementary 23.37 8.25
Social Science 21.72 27.99
Children’s Books 18.66 22.85
Literature 12.18 13.24
Science & Technology 7.33 11.09
Language 5.51 6.06
Life Style 5.27 4.71
Art 4.16 4.3

Biography 1.71 1.26
General 0.08 0.23




Revenue Contribution of Bestsellers
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E-Book



E-book Reading Is Rising
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E-book Reading Habit & Devices
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Two E-book Markets

1. E-books from Traditional Publishers
2. Online Literature

In 2014, e-book sales in China was
$726 million, including online literature



E-Books from Traditional Publishers

°In 2014, Amazon China listed 240,000 new
print titles, of which only 8,013 titles had e-
book versions.



Three Major E-book Reading Platforms
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E-book Price: % of Print Version

Kindle 35.70%

iReader 42.90%

WeChat 38%

0% 10% 20% 30% 40%

50%



Another Market: Online Literature

*2011: 1.76 million titles
*2012: 2.14 million titles
*2013: 1.76 million titles
*2014: 2 million titles



Trend: BAT Enter E-book Market
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Thank You!



